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Our Vision
Global advocates for dairy
as an essential ingredient
to life.

Our Mission
Everything we do is
market-focused and
proactively promotes and
protects the interests of
the Southeast dairy farm
families.

Our Brand Promise
We aren’t just champions
for our farmers, we’re
much more than that.
We move forward with
them, hand-in-hand,
into the future. There’s
no separation between
our organization and our
farmers. There’s a reason
we’re The Dairy “Alliance,”
because the key to
successfully moving diary
forward is unity.

NEW YEAR. NEW NAME. RENEWED PROMISE.
The rebranding is more than a new logo and a new name.
It is a fundamental shift in how we position ourselves
within the dairy industry, individual business channels and
communities where we live and partner for a healthier future
for us all.
– Doug Ackerman
The Dairy Alliance Chief Executive Officer

TOGETHER FORWARD
For almost 40 years we’ve worked for the betterment of
dairy farms and the dairy industry. But our track record of
success doesn’t mean we’re focused on the past. Today,
we’re focused on creating a positive future for the dairy
industry, but creating that future cannot happen alone.
It will take a true alliance with our supporters and
partners to move dairy forward. That’s why we seek
the strength that comes with unity. Strength from our
friends in business and industry, from our teachers and
students, from technology and science, and, of course,
the foundational strength of our farmers.
We all have parts to play in the successful future of dairy
and we promise to be here, supporting our allies with
new ideas, innovation and even deeper commitment. We
can create a positive future for dairy, but we can only get
there one way - together.

Own, live and share the dairy story

EYES IN THE SKY

I

MENU INNOVATION THROUGH RESTAURANT PARTNERSHIPS

HIGHLIGHTS FROM AROUND THE REGION

n recent years, unmanned aerial vehicles, more commonly known as drones, have become
increasingly popular. They can be purchased at a variety of retailors and range in price, making
them easily accessible for most people. Most drones come equipped with cameras to capture
images and videos.
Recently, animal rights activist groups have used drones as a means to obtain images and videos
on dairy farms. According to Dairy Heard Management, animal rights activists flew a drone around
a livestock research facility and allegedly near feedlots in Nebraska in May. There are several other
reports of unpermitted drone cases around the nation.
The good news is, more and more states are passing legislation to address property rights regarding
drones.
Here are a few tips:

•
•

Stay up-to-date
with news and
resources

•
•

thedairyalliance.com
nationaldairyfarm.com
nmpf.org
www.dairy.org

There are state, county and municipal laws regarding
property rights. Check with your local government to
be aware of these laws and know your rights.
Register your farm and house as a “no fly zone”
with participating drone manufacturers through the
https://www.noflyzone.org/.
Continue to care for your animals. With the right
animal care expectations and procedures, fewer
things can go wrong.
We, The Dairy Alliance, are here to help you. The Dairy Alliance and DMI have issues and
crisis preparedness resources that are available to you. Contact your Manager of Farmer
Relations for more information.

The Dairy Alliance’s restaurant initiative is gaining momentum and making an impact by moving incremental dairy on
restaurant menus. New relationships have been formed with Texas Roadhouse, O’ Charley’s, Captain D’s and Cracker Barrel
along with implementing new menu items featuring dairy with McAlister’s Deli, Arby’s, Your Pie, and Uncle Maddios Pizza.
The Dairy Alliance region is home to dozen of of restaurant headquarters. We are taking advantage of a huge opportunity to
influence restaurant chains and grow dairy consumption. Be on the lookout for new dairy products on our partners menus!

LOUISIANA

E

veryone knows it is difficult to find reliable employees to work on a dairy farm. While it is
difficult, it isn’t impossible. Due to recent events, farmers should remain cautious when seeking
new employees. When hiring a new employee, there are several things to remember:

•
•
•

Always make sure current and potential employees understand the animal care and
environmental responsibility protocols. If you don’t have them, establish them right away and
train current and future employees.
Do background and reference checks on potential employees. You can also ask for their
social security card. If you feel something is suspicious, you’re probably right.
Don’t forget to share information about suspicious employees with other farmers in your area.
Consider placing new employees on a 60 or 90 day probation. Pair them with a trusted
employee to help train them. Be sure to keep an eye on them and get feedback from their
partner.

Here are some additional suggestions on hiring from agriculture attorney David Cook:
• It is legal to ask a potential employee if he or she is a member of, or if they support an animal
rights organization. Ask during the interview or on the employment application.
• Other ways to screen employees: Ask if the prospective employee is living in transient
housing; ask how long they have been living in the area; ask if they have experience working
in agriculture.
• Require employees to sign a non-disclosure and confidentiality agreement. The agreement
should include a clause for liquidated damages for taking or distributing photographs or
video. If the employee violates the agreement, they may be subject to legal action and
damages.

Laura Marbury, manager of food and nutrition outreach,
presented “Dairy and the Athlete” to the North Alabama
Dietetic Group. She discussed the important role dairy plays
in athletes’ diets. Laura met with NALDA president Meredith
Hinkle and president-elect Rachel Sullivan.

GEORGIA

Matt Bosher and Freddie the Falcon joined Georgia’s
Student State Ambassador, Adiah Blackmon in making
fun videos and recipes highlighting the importance
dairy.

KENTUCKY

Melinda Turner, senior manager of school health and
wellness, provided technical support to launch the
smoothie program at Rockcastle County High School.
Training was completed with school staff on using
the immersion blender. 800 smoothies were served to
students during taste-testing activity at lunch. Students
were excited about this new menu choice for breakfast.

FUEL UP TO PLAY 60 MOVES MORE MILK

PROCEED WITH CAUTION

•

ALABAMA

Culinary Dietitian and Dairy Advocate, Shelly Redmond,
promoted dairy at the Women’s Commission of Southwest
Louisiana Fall Conference. She discussed the important
role of dairy in the diet for strong bones to help prevent
osteoporosis. Samples of milk were also given out during the
conference.

MISSISSIPPI

The Dairy Alliance’s Stephanie Yow, manager of food and
nutrition outreach, helped sponsor the first Breakfast on
the Farm event at the MS State University Bearden Dairy
Research Center. Those who came were able to take part
in a variety of activities including a haunted parlor, seeing
baby calves and enjoying a great big breakfast with milk
and ice cream!

NORTH CAROLINA

School districts across North Carolina have utilized
funds and equipment from The Dairy Alliance grants
to implement programs that are having a huge impact
on milk and yogurt consumption as well as increasing
school breakfast participation.

Fuel Up to Play 60 programs implemented at schools that received grant funds significantly increased breakfast participation,
milk usage and yogurt sales. The Dairy Alliance schools exceeded the national average in all three measures.
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Students at Whale Branch Elementary School celebrate
National Milk Day and were selected as a winner in The
Dairy Alliance’s “Milk@EveryMeal Stay Cool” in School photo
contest, demonstrating student engagement in keeping milk
cold. They won a Cold Sell 4 Crate Cooler.
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Bedford County schools have started Breakfast in the
Classroom in three schools using equipment granted by
The Dairy Alliance. Those three schools have seen an
increase of 37% in breakfast participation and 22% in
milk consumption. The program has been so successful,
the district plans to offer Breakfast in the Classroom in
additional schools.

VIRGINIA

Former Governor and First Lady McAuliffe visited
Suburban Park Elementary School to help serve
breakfast in the hallway as students enter the building.
The Governor, First Lady and Distinguished Guests
made the declaration of 10 Millionth Meal, and
presented awards to the Superintendent, Principal and
School Nutrition Director.
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Interested in more state-specific content and about what dairy promotion activities are going on in your state? Please visit
thedairyalliance.com to update your contact information and receive monthly state-specific E-updates.
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Q

Q

How can we reach more people

A: We reach and engage with thousands of

consumers every day through our social media
channels and website. Additionally, we train dairy advocates
to speak on our behalf and share the benefits of dairy through
media interviews, blogs, clients and more. The partnerships we
establish with state and national organizations like the American
Academy of Pediatrics and School Nutrition Association allow
us to reach a broader audience by engaging with their members
to promote dairy as an essential ingredient to a healthy diet.

Q

Why can’t we fix the milk
in schools?

Low fat (1%) chocolate and
other low-fat flavored milks can
have a place in school meal
programs again! Supporting
the goal of making food
choices both nutritious and
appealing to students and
still aligning with the Dietary
Guidelines for Americans,
nutritional guidance once
again allows schools
greater flexibility in meeting
nutrition requirements for
school meal programs to
help nourish students. This
flexibility allows all schools
to offer low-fat flavored milk in
school lunches, breakfast and
Smart Adult Care Food Program
and Special Milk Program. Although
the regulation providing for low-fat
flavored milk will initially be limited to
2018-2019, USDA intends to extend it to
future school years.

Q

Explain the difference between DMI
and The Dairy Alliance

A:

DMI is made up of the United Dairy Industry
Association (UDIA), which includes the state and regional
checkoff organizations, and the National Dairy Research and
Promotion Board (NDB). The National Nickel and the Local
Dime are integrated to implement initiatives that support dairy
consumption within your communities. The most effective
dairy marketing programs require the combined 15 cents to
work together. Your National Nickel allows DMI to uncover
consumer insight, identify short- and long-term programs
and develop partnerships to increase dairy consumption,
while working to educate federal agencies and national
organizations so that guidelines don’t deter these efforts.
Your Local Dime is the grassroots approach used by The
Dairy Alliance to execute these national programs in
our backyards; building strong relationships with
local school food directors, nutritionists, and other
key influencers is a must in setting the record
straight on the health benefits of milk and
dairy products.

Q&A
with

Q

How can we make
milk “cool” again?

A:

The Dairy Alliance uses
innovative programming, like
Milk@EveryMeal Stay Cool in
School Photo Contest and
Fuel Greatness Activation
Campaign, to remind kids
milk is appealing and
cool. Fuel Up to Play 60
encourages kids to “Fuel
Greatness” by focusing on
healthy eating, offering fun
activities and chances to
win prizes. Schools provide
opportunities to Fuel Greatness
by adding new recipes, such as
strawberry banana smoothies,
apple pie or peaches and cream
overnight oats, as well as dairyfilled muffins and breakfast
baskets.

Can I get help with farm tours?

A: Thinking about doing a farm tour? Whether

you’re hosting a one-time tour or starting a full-blown
agritourism company, we can assist with key messages
tailored to your farm and materials. We have a farm tour
guide that helps you get started. To learn more about ways
The Dairy Alliance can help, contact Casey Abernathy, at
cabernathy@thedairyalliance.com or 678.993.0541.

Q

Can we get involved with culinary
schools?

A: We’ve been working with chefs, culinary schools and

food bloggers for many years. Through our Community
Outreach Program, we pair dairy farmers with local culinary
schools and food nutrition classes to share their dairy story.
We also work with chefs to incorporate more dairy into their
menus and train them to advocate for dairy within their
peer groups and to customers.

The Dairy Alliance
5340 West Fayetteville Road
Atlanta, GA 30349-5416

thedairyalliance.com
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Average Herd Size in 2006 and 2016
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CONTACTS

Mekenzie Hargaden
Alabama, Georgia &
Mississippi
(678) 369-2035

Denise Jones
Tennessee & Kentucky
(270) 970-4792
djones@thedairyalliance.com

mhargaden@thedairyalliance.com

National Milk Producers Federation, Dairy Data Highlights October 2017
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Elizabeth Moretz
North Carolina, South
Carolina & Virginia
(828) 406-9482

emoretz@thedairyalliance.com

