


There is no shortage of issues facing us today.  
There is also no shortage of ideas on what we 
should do to fix the myriad of issues facing us. There 
is no shortage of farms going out of business in 
the Southeast. What we really have a shortage of is 
consensus and unity. As most of you know, we’ve 
been hammering on the need for us to focus on 
three things – Unification, Leadership and Change.   
We need these three things to happen in the short 
term or there won’t be any dairies left in the long 
term in the Southeast. Our time is running out and 
the rate at which it is happening is increasing. This 
summer we have a unique blend of experts that are 
going to be presenting studies, facts and trends in 
order to facilitate a discussion. We must unite as an 
industry around what is right and we must do it 
now. The future of dairy in the Southeast depends 
on it. 

Looking forward to seeing you this summer. 
                 - Doug 

“Discussions are always better than arguments, 
because an argument is to find out who is right, 
and a discussion is to find out what is right.”  
               – Unknown 

I ran across this quote while doing some research 
preparing for our presentations at The Dairy Alliance 
Summer Leadership Conference at the end of July. 
I printed this quote and posted it on the white 
board in my office which serves as a giant place for 
me to “brain dump” and then try to go back and 
organize into cohesive thoughts, discussion points, 
plans, opportunities, etc. The more I reference this 
thought, the more it rings true as something we all 
need to focus on moving into the pivotal discussion 
we are going to have in July. 

Giving Dairy’s Good Story 
If you weren’t excited for National Dairy Month 
before, we decided to add more hype to the 
month’s events. The Dairy Alliance shared 2 
giveaways on our Facebook page this June. Our 
first featured a Blendtec blender, 10 colorful straws 
with cleaners, 4 smoothie bottles and an insulated 
smoothie cup. Our second giveaway included a 
RTIC cooler with the Get More with Milk logo. Along 
with the giveaways, The Dairy Alliance posted daily 
dairy trivia with the participant correctly answering 
the most questions winning a $100 grocery card! 
To be entered for a chance to win the giveaways, 
participants simply liked and followed our page 
or provided their email address. One lucky winner 
is now enjoying delicious homemade smoothies! 
With reach like that, we ended June with our most 
successful giveaways to date. 

Thoughts from CEO 
Doug Ackerman



Now that you’ve served a full 
year on The Dairy Alliance Board, 
what would you want other dairy 
farmers to know about being on 
the board? 
I’d like other dairy farmers 
to know that we have a lot 
of passionate, hardworking, 
knowledgeable people working 
for us. It’s a real opportunity to 
serve on the board and learn 
about all the projects that The 
Dairy Alliance is working on 
to promote our milk. We have 
many partnerships such as 
Amazon, Kroger and Domino’s 
to help expand the value of 
our promotional dollars. Being 
on The Dairy Alliance Board 
has helped me realize that the 
work of our dairy alliance is a 
necessity in this day and time.

What are the most valuable 
insights you’ve gained from 
being on the board? 
I’ve learned that the promotional 
projects are constantly being 
evaluated and updated to 
ensure dairy farmers can sell 
more milk. In traveling to the 
DMI office in Chicago for one 
of our meetings, I’ve learned 

that they are involved in the 
MyPlate Challenge campaign. I’m 
surprised that dairy has a say in 
that. Also, I was glad to hear that 
DMI Is looking into future trends 
in dairy such as 3-D food printing, 
ordering milk from our fingertips 
and new milk-based beverages.  
It is refreshing to know also  
that the dairy organizations  
at the national level, such as  
DMI and The Dairy Alliance,  
are working together to get  
more accomplished.

How do you feel you can have an 
impact on the strategic initiatives 
of the organization by being a 
board member? 
By being a board member, I have 
a voice in the organization by 

attending and participating in 
the board meetings. I welcome 
members to contact me if they 
have any questions or ideas they’d 
like to share.

Why do you feel it’s  
important to be involved in your 
checkoff organization? 
It is important to be involved 
 in my checkoff so that I can  
see firsthand what it is like  
and have input in the process. Like 
any organization, you  
need to be involved to know what 
is happening in the industry. I can 
communicate to other farmers 
how The Dairy Alliance is working 
to promote our dairy products.

with board member  Cecilia Moyer

Like any 
organization, 
you need to 
be involved to 
know what is 
happening in 
the industry.

“
”

Throughout the month, our social 
media shared Bonegevity approved 

dairy recipes, guest nutritionist wrote 
blogs discussing the importance of 
building strong bones and atheletes like 
Lee Keifer and Graham Gano shared 
#BoneGevity on their social media. 

Dairy Builds Bones  
for Life with  
Bonegevity 

Nutrition edication rock star group called Jump 
with Jill performed for the kids at The Fernbank 
Museum and showcased music about eating 
healthy and the importance of milk in your diet.
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Former professional boxer Laila Ali has 
partnered with Undeniably Dairy and 

Feeding America to fight childhood hunger. 
Currently, 1 in 6 kids go hungry, with less food 
security in the summer months when school 
food programs are unavailable. As dairy is a 
good nutritional source of calcium, protein and 
vitamin D, the campaign supports donating 
milk to those who are food insecure through 
giveagallon.com. In addition, the Real Love 
Convoy will tour the country this summer to 
provide milk and dairy foods to children. To 
promote the tour, Ali has appeared on shows 
like Good Morning America to discuss dairy’s 
role in feeding the food insecure. The dairy 
community has donated over 31 million 
servings of milk to children and families in 
need through The Great American Milk Drive 
over the last five years. Ali’s support will help 
reach the set goal of providing 50 million 
servings of milk to children and families in need 
by 2020.

Consumers want to know who makes  
their food and where it comes from, yet 

food myths and misinformation about farm 
practices persist. 
In a push to provide accurate information, 
The Dairy Alliance conducted a two-day 
communications workshop in June to help 
connect people to dairy farm families and 
animal agriculture practices that go into making 
wholesome dairy foods. Health advisors from 
all eight states gathered for a tour of Roddy 
Purser’s White Rock Farm in North Carolina to 
see the process. Marianne Smith Edge, MS, 
RD, LD, FAND taught about agri-nutrition and 

participants enjoyed a lunch featuring local 
cheeses and milk prepared by dairy advocate 
and chef Heidi Billotto. The following day, the 
attendees heard from Mary Martin Nordness 
about dairy nutrition and were given media and 
communications training by Joan Horbiak. By 
the end of Day Two, dairy  
had found new advocates to spread the  

Lifestyles Learned at White Rock Farm 

Milk Packs a



How Do You Celebrate  
National Dairy Month? 

Beginning with World Milk Day, June 
celebrated all things dairy . While The 

Dairy Alliance posted giveaways, blogs 
and more for National Dairy Month, the 
community had plenty of other events to 
attend. With dairy festivals and baseball 
games to celebrate, here are some events 
from across the region highlighting National 
Dairy Month.

Attendees of the Walthall County 
Dairy Festival enjoyed free milk  
and ice cream, along with 
information about dairy products 
and dairy farming. 

At the Putnam County Dairy 
Festival, The Dairy Alliance 
provided prizes for the first-
place men and women in 
the Torture Trail 10K race, 
along with chocolate milk 
for the runners.  

Lincoln County Farmer’s Market held a dairy day for families 
to pet calves, make ice cream in a bag and even got their 
faces painted. 

June 11 was Dairy Night at Kentucky’s the Lexington 
Legends baseball game. 

The Children’s Museum of Richmond hosted story-time, arts and crafts 
and more June 8 for Down on the Farm Day.  



Working with the Atlanta Community Food Bank and other community partners, The Dairy Alliance 
put together the first of three Summer Meals Kick-off Events. This event, held at Deer Lick Park 

in Douglasville, GA, connected fun games with the program, such as kickball, sack races, dizzy bat and 
nutrition-focused games.  
Atlanta Falcons’ Freddie Falcon and the Falcons Cheerleaders joined in hosting the event while the 
Douglas County Schools Nutrition Department provided meals with dairy options for the roughly  
80 children in attendance. A press conference was held featuring local dairy farmer, Tori Butcher 
Faulkner, from Windy Hill, Dairy’s. After this event, students will remember the summer fun that comes 
from a nutritious meal. 

Summer Meals Events Rise Up with Milk
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generations removed from agriculture.  
You can help bridge this gap! 
We are in need of dairy farmers and their family 
members to share what you know about dairy 
and dairy farming to the people in your local/
statewide areas. You will be speaking to local 
groups, special events and organizations like 
schools, culinary institutes, Scouts of America 
and YMCAs. It’s the perfect way to help fight  
all the misinformation about milk and set the 
record straight. 
Through the Community Outreach Program, 
dairy farmers and their families have reached 
over 8,300 consumers! The Dairy Alliance 
needs more dairy farm families’ help sharing 
the dairy story with our regional consumers. We 
provide all the training and materials for these 
engagements as well as provide a stipend for 
your time.  

One to four hours will be paid at $50 plus 
mileage reimbursement and over four hours 
will be $100 plus mileage reimbursement. 
A scheduler service is also provided to find 
Community Outreach engagements, freeing up 
your time to speak. 
To learn more about the program, contact your 
farmer relations manager or Kristi Yover at 
kyover@thedairyalliance.com.  



Patty MeltMay 22nd - July 19th

Premium Milkshakes
Launched June 3rd

Queso Platform
showcased April 1 st

If you checked Facebook this  
April, you likely saw some 

familiar faces on The Dairy 
Alliance page. To celebrate Earth 
Day, we heard from 7 people 
throughout the Southeast about 
what sustainability means to them: 
Dairy farmers Matthew Johnson, 
Samantha Craun and Katelin 
Benkoski along with veterinarian 
Amanda Whitener, registered 
dietitian Catherine Arnold and a 
student and teacher from Marion 
Elementary, North Carolina. These 
volunteers recorded short clips 
that The Dairy Alliance made into 
an Earth Day video discussing 
sustainable farm practices and 

their impact on 
the community. 
With everyone 
sharing the 
Facebook post, 
the video  
reached nearly 
5,000 people! 
Check out The 
Dairy Alliance on 
Facebook for the 
video. Thank  

you to everyone who participated 
in spreading the good news  
about dairy! 

Krystal’s Maple Bourbon 
Milkshake moved nearly 44,000 
gallons of milk during its 69-day 
campaign! Following the success 
of this campaign, The Dairy 
Alliance helped Krystal develop 
a new summer treat. If you didn’t 
get a chance to try the Maple 
Bourbon Milkshake, be sure to 
stop by for their new Frosted 
Slushie flavors made with Sprite 
Slushie and soft-served ice 
cream. The 20 oz Frosted Slushie 
is available in all Krystal locations 
from May 27-September 22. 

Our Partners  
Are Moving
Dairy

Dairy’s 
EnvironMOOntal

Mission

Thanks to The Dairy Alliance’s efforts, Hardee’s introduced a kid’s 
menu company-wide on June 19 with milk as the featured beverage 
option on all promotional content.

SmokeycheeseSpecialty SandwichMay 1st - July 31st

More Dairy Good Launches



The Dairy Alliance
5340 West Fayetteville Road
Atlanta, GA 30349-5416
CHANGE SERVICE REQUESTED

@thedairyalliance @dairy_alliance

Let’s ge
t

Social
Calling all dairy 

farmers: We want to 
spread your news on 

social media! If you have 
some insanely cute cows, 

exciting upcoming events or 
anything else you want shared 

with our community, contact your 
Farmer Relations representative  

so we can get the word out. Already 
on social media? Tell us your handle 

and we’ll like your amazing posts.

Mekenzie Panhans
Alabama, Georgia & Mississippi
mpanhans@thedairyalliance.com
(404) 210 4504

Denise Jones
Kentucky & Tennessee
djones@thedairyalliance.com
(270) 970 4792

Elizabeth Moretz
North & South Carolina & Virginia
emoretz@thedairyalliance.com
(828) 406 9482


